1. Reddy's Seaside Potters open an e-commerce website to sell their pottery online. They set an advertising budget of $1000 and run display ads advertising their products. They sell $5000 worth of their pottery. What was their Return on Advertising Spend? Be sure to express this as a percentage. Show all work







2. What other type of communication objective would you recommend to Reddy's? Refer to the text. Explain.
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Reddy's Seaside Potters would also have used Return On Investment (ROI) to communicate the effectiveness of the advertisement. Like ROAS, it measures the sales revenue brought by every dollar spent on advertising. However, ROI measures the overall impact of a campaign in the profitability of the business. It takes into consideration the total expenses and this give an actual insight if the campaign is worth to investst in. For instance, in the case of  Reddy's Seaside Potters;






This means that every dollar spent brings a 400% profit. This is the actual profitability of advertising by the business. 
